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Introduction

Background - The proposed new restaurant development is located on
the northern boundary of the Adventure Island Theme Park as it
adjoins the highway along Western Esplanade, Southend on Sea in the
County of Essex.

The successful and transformational Theme Park has been a key
driver for tourism and regeneration within the central seafront of
Southend on Sea which is now one of the countries most visited day
trip destinaticns.

Southend has a strong and established history as a leisure destination
and watering hole for London and surrounding areas. For many years
the town prospered until the seventies and eighties when cheaper air
flights and greater opportunities for foreign holidays became widely
available. Southend on Sea, like many English seaside towns,
dramatically declined socially and economically.

Over the last two decades Adventure Island has injected new life into
the tired, and once dilapidated seafront at considerable financial
exposure, to re-invent this crucial seaside town as a family destination
once more.

This part of Southend has fairly good links and a number of separate
infrastructure routes linking both the main town centre of Southend and
the district areas of Leigh, Southchurch etc as well as the broader sub-
region through the Thames Gateway to London.

The Stockvale Group, who own Adventure Istand, are continuously re-
investing in the town and in the theme park. This latest application is to
create a high quality family restaurant with access from both the park
and Western Esplanade to further tourism and a high quality visitor
offer.

The submission of the Planning Application follows a series of
discussions with various officers within Southend on Sea Borough
Council as well as a formal pre-application meeting.

As part of the pre-application discussions and guidance the Stockvale
Group have been advised to include a Travel Plan as part of the
planning submission.

Aim of Travel Plan

The aim of the Travel Plan is to identify the impact upon the highway
network resulting from the proposed development, the available travel
choices and the effective strategy for managing the travel behaviour of
staff and customers.
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2. Site Accessibility
Site description — The Adventure Island Theme park is located along
Western Esplanade, in the heart of the central seafront, Southend on
Sea, Essex. The Theme park is a nationally reputed and highly visited
free admission amusement centre featuring a number of high profile
and thrill seeking rides for the whole family to enjoy.

The central seafront in Southend has excellent iinks and a number of
separate infrastructure routes linking to both the main town centre of

Southend and the district areas of Leigh, Southchurch etc as well as

the broader sub-region through the Thames Gateway to London.

The application site is located on the northern edge of the park
adjoining Western Esplanade and 30meters to the west of Southend’s
Iconic Pleasure Pier. The proposed restaurant is to abut and adjoin the
highway which serves as a coastal road running east to west alongside
the Thames Estuary.

Waiking to the proposed development is a highly accessible aption via a
number of alternative routes. The promenade running along the seafront links
up to Southchurch, Thorpe Bay and Shoeburyness to the east and Westcliff
and Leigh on to the east. The town centre is less than a five minute walk away
and has the key public transport nodes , namely two railway stations, (Central
Southend and Southend Victorian) and the fairly new Travel Centre (bus
station). Access to and from the public transport interchanges is provided
north to south along the pedestrianised High Street and through Pier Hill to
the site. At Pier Hill the vertical access down to the esplanade is through the
meandering landscaped gardens, down Pier Hill or via the 2No scenic lifts.

The site has excellent routes and accessibility for customers and staff wishing
to travel by cycle with the Sustrans National Cycle Route 16 which is clearly
defined and runs alongside the east to west coastal road as well as the cycle
route running up Pier Hill into the centre of town.

Public Transport to the central seafront area as noted above is via the C2C
railway line into Southend Central linking the east and west of Southend and
further west into the wider county of Essex, East London of the broader City of
London, the Liverpool Street Line into Southend Victoria to the north of the
Town Centre again linking through East London into the City, (this line also
connects through to the north of the county and eastern region through
Shenfield) and the Local Bus Network linking the various districts of Southend
as well as Stansted Airport terminating at the travel Centre in the heart of the
Town Centre. There is also the coastal bus route No.9 linking Thorpe Bay and
Shoeburyness to the Kursal in the central seafront.

Access by Car is facilitated locally with the costal road linking up with the A13
and A127 which in turn link to the A130 and A12 beyond and the M25. The
are numerous public car parks both in the centre of town and along the
seafront within easy walking distance of the application site.
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A number of Public Car Parking Spaces within the town centre and central
seafront accommodate for disabled parking with fully accessible routes
thereafter.

Travel Information is provided by the Stockvale Group for all staff, existing
and future customers in a wide range of mediums. Stockvale work with all the
Public Transport providers to publish travel information relating to times,
routes, etc and readily display this information within their premises as well as
on the transport network. The use of Public Transport is further encouraged
and heavily publicised by offering discounted joint travel and Adventure Island
tickets. Public Transport is also promoted through Southend Radic and the
other radio stations owned and operated by the Stockvale Group which cover
a broad geography.
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3. Existing Travel Situation

Visitors to the Central Seafront and Adventure Island theme park come from
far and wide. Many of the customers of the Theme Park already uttlise public
transport and a large number of those journeys benefit from the discounted
tickets offered as a result of the joint working between the Stockvale group
and network providers.

Adventure Island has an excellent working relationship with C2C Rail and
National Express East Anglia.

As noted in section 2 Site Accessibility Southend On Sea benefits from having
two rail lines, which are company utilised to provide an easy and comfortable
journey into the town, reduce road congestion and increase visitor numbers.
The Stockvale Group through Adventure Island encourages visitors to use the
train by providing a compelling offer of FREE travel when purchasing your
wristband at the station. This offer is hugely promoted within London Stations
and along both train lines.

Intensive marketing is in place through advertising in local and national press
and radio to raise awareness of this offer which does encourage visitors to
leave their car at home.

Adventure Island also encourages the large number of employees to join the
‘car share’ scheme. Posters are displayed in each staff area, noting names of
employees who have agreed to participate. This has proven greatly
successful over the years, reducing the number of vehicles used and also
reducing staffs carbon footprint.

Bike racks are provided within staffing areas, once again to encourage
employees to use their bike and not drive.
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4, Objectives and Targets

The Objectives of the accompanying the Travei Plan is to widen the
monitoring of the travel choices of existing and future customers and further
encourage the use of alternative modes of transport.

These targets and objectives will have an effect across three identified
journeys to the theme park and new restaurant.

1. Staff- All staff are currently encouraged to use alternative modes of
transport in their journey to work. This includes, cycling, walking and car
sharing.

2. Local residents — Local residents are encouraged to use the highly
accessible pedestrian promenade that runs along Western and Eastern
Esplanade and the national cycle route 16 that provides a segregated and
safe cycle route alongside the coastal road.

3. Daytrip Visitors — There is already a strong working refationship with the rail
providers with joint tickets for the park being sold at stations along the C2C
route into Fenchurch Street London and the national Express East Anglia
route into Liverpool Street London.

In continuing to develop the Travel Plan objectives the Stockvale Group have
appointed a Travel Plan Co-ordinator to take forward the monitoring and
review of travel choices of staff and visitors and implement further strategies
to positively encourage alternative modes of transport.



S |

r1 T ry ! F1

ET K1}

Fr1 r1 1 K1

¥ 1 1

L |

rl ri

ry i

SKARCHITECTSLTD

5. Travel Plan Strategy and Measures

As the park has extremely limited access and parking facilities for the private
motor vehicle it has been an integral part of the Adventure Island
management and business plan to encourage staff journeys by means of
walking. cycling, use of public transport and car sharing.

Promotional literature has been produced for a number of years promoting the
use of the rail network. This has been and will continue to be heavily
incentivised with the joint ticket purchase whereby customers of the park
travel for free.

Most residents and staff have easy access to the pedestrian and cycle route
along the seafront and promotional literature by a number of mediums will be
utilised within the new restaurant as well as the park.

Where staff and local residents have to travel by car they will be highlighted to
the benefits of car sharing. Such benefits include saving money on fuel and
public car park costs, improvements to the environment and reducing your
carbon footprint, improving road safety and reducing congestion and parking
problems. This will be promoted to staff and on display boards and literature
in and around Adventure Island the Sealife Adventure and the new
Pizza/Pasta restaurant and take away.
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7. Monitoring and Review

Monitoring and review of the effectiveness of promotional activities and media
promotions to impact and alter travel choices towards a more sustainable and
healthier mode will be undertaken by the appointed Travel Co-ordinator.

This will form part of Adventure Island's customer care and reviews systems
that are already in place.

Through customer surveys and customer profiling the level and extent of
further promation and incentivising alternate travel choices will become
evident with an acticn plan for improvement, if necessary, developed by the
Travel Co-ordinator.



